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The marble and limestone lobby of The Rushmore is better than a five-star hotel

The Rushmore

Stepping into this building is like driving a new, off-the-factory-floor Porsche. It takes off the second you enter the limestone and marble lobby, with its high ceilings and a new-building smell that makes you want to touch the walls to see if they’re real. It isn’t like a five-star hotel; it’s better.

At 33 stories and 271 supersize units, the Rushmore is immense. A huge base with two towers, the building has been eyed by 250 prospects in the last two months and seen 12 apartments go to contract, with 11 more awaiting signature. 

The 7,000-square-foot gym and spa, called Palestra Wellness Center, is as luxurious as the lobby, and it’s included for residents. The building has a pool, movie theater, indoor playground, sundeck and billiards room. The Web site comes in eight languages, including Chinese and Italian.

 

No, thinking small has never been part of Extell Development Co.’s vocabulary. Units start at $1.125 million for one-bedrooms (there’s one left) and go up to $7 million for five bedrooms with Calacatta marble and Brazilian cherry wood standard fixtures. Location and amenities help, as does giving buyers a choice of apartment styles including contemporary, traditional and classic.  

“This is the nicest building on Riverside Drive and buyers can move in immediately,” says Extell’s president, Gary Barnett, who slightly cut prices, by 10%-15%. “The overall market has picked up, people have a better feeling that New York real estate is starting to steady, and the financial industries have stabilized. There is no new inventory, and buyers who have been looking know a good opportunity.”

Corcoran Sunshine Marketing Group is handling the sales and marketing. Go to therushmoreriverside.com or call 1-877-267-2862 to tour the project.
